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O6bem pbiHKa: npumep CLLA

- ponAa mobunbHbIX yctponcts (KoHeu, 2011):
18% TpaduKa MHTEepHEeT-MarasmHoB
n 14% npoagax
- 3T0 bonee yem B 3 pa3a Bbille NOKa3aTenen
KoHua 2010 .

OueHkn eMarketer B uenom no roay:

. )
$11,6 O6bvem pbiHKa
(mnpa.)
2010
@2011
32012 (nporHos3) Qﬁ
\ / insight

UcmoyHuku: IBM Smarter Commerce, eMarketer



POCT pbIHKa

US Holiday M-Commerce Metrics, Dec 2010 & Dec 2011

Dec 2010 Dec 2011

Online sessions on a retaller's site 5.6% 14.6%
Initiated from a mobile device

Sales from mobile devices 5.5% 11.0%
Conversion rate for all mobile devices - 3.1%
IPad conversion rate - 6.3%
IPhone traffic - 5.2%
IPad traffic - 4.3%
Android traffic - 4.1%

Source: IBM, "Benchmark December holiday report” as cited in press
release, Jan 10, 2012
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U.S. Top Mobile Categories by Growth in Audience (000)
Source: comScore Mobilens, 3 mon. avg. ending Dec-2011 vs. Dec-2010, U.S.
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lona mobunbHbIX NpoaaK

Yem aAMHamumnuyHee npeanoxKeHue n 6oabluasg 4acroTa
UCNO/1b30BaHUA, TEM Bblille A0AA MOOUNbHbIX NPOoAAXK:

» Groupon B CeBepHoit AMepuke — 25% B aekabpe 2011,
30% B anpene 2012

» eBay—8%B82011r.(4% B8 2010T.)

» Amazon—4% B 2011 r. (poct Ha 100% 3a roa)
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Poccua: ocCHOBaHUA POCTa

PocT napKa YMHbIX Tes1epOHOB:

» Npoaax¥u cmapTdoHoB — 7,6 MAH. WITYK B 2011 .
2,6 mnH. 3a | kBapTan 2012 .

» TEeMMbl POCTa NPOAAK: KaK MUHUMYM +75% B rop,

» [ons cMapTOHOB B Npoaaskax MobunbHbix TenedoHoB: 27-28%
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NcmoyHuKku: CeasHoli, Espocems, MITC, SmartMarketing, MForum



Poccua: ocHoOBaHUA pPoCTa

[NpOHMKHOBEHUE CMapTPOHOB:

» CmapTdoHbl ecTb Yy ~12% nonb3oBaTenen COTOBOM CBSA3U
» Wcnonb3yemblt napk 6onee 15 maH. cmapTdoOHOB

» PoccUNCKUIM NHTEpPHeET:

6,2 MUNIMOHOB MODOU/IbHbBIX YCTPOMCTB €XKeJHEBHO (AaHHbIE
Livelnternet), poct 3a rog 6onee yem B 3,5 pasa

7 MUNNNOHOB CMApPTPOHOB M NNaHLWeToB «BUAUT» TNS B
nccneposaHun Web-index (KpynHble ropoga Poccumn).
[1Be TPeTn N3 HUX - eXKeHEBHO DA
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AMHaMMUKa Yyncna nonb3osaTteneun

CpeaHecyTouHOE KOIMYECTBO MOBUNBHbIX

noceTutenem pOoCCUUCKUX MHTEepPHeT-CauTos
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—Android B 7,4 pa3a
—Symbian0OS B 2,1 pa3a

—iOS iPhone B 3,1 pa3a
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NcmoyHuK: Livelnternet
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Poccua — He Kutam

FnaBHOe KHO» POCCUUCKOro PbiHKA —
MOobunbHbIN MHTEepHeT BTOPUYECH:

» TONbKO 2-5% MHTepHeT-nosb3oBaTenemn BbiXxoaaT B CeTb MCKAKOUYUTENIbHO C
MODBUNBHbBIX YCTPOWUCTB

» ANA cpaBHeHUA — B Knutae ato 38%
f N

YcTpoucrsa
BbIXOAa B
UHTepHeT

B T0/1bKO KOMMbIOTEPbI/HOYTOYKM

B 10/1bKO MOBUNbHbIE YCTPOKCTBA
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CTpYKTYypa pblHKa: ragertbl

MobunbHasa
Kommepuumsa

[
iPad n gpyrue
NAaHLWeTbI

dbopmanbHO — m-commerce
peasibHO — NPOCTO elle OAWNH
dopmaT KomnbloTepa

(onbiT CLLIA) ocHOBHOE mecTo
MOKYMNOK - I0M

TenedoHol

|
[ CmapTdOoHbI U }

MObBUNbHbIE NpoaaKn? Het

Ckopee - 4ONONHUTE/NIbHbIN
KaHa/1 KOMMYHUKaLUNmn
B npouecce nokynknpD A
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OCHOBHOE MeCTO NOKYNKU - A0OM

Home

Out other places (e.g., park, school, restaurant, etc.)

R a2

Work

S 2%

Traveling (e.g., in a car, on the subway, in a cab)

In store

Note: ages 18+
Source: comScore Inc., "Custom Mobile Retail Advisor Survey" as cited in

press release, Dec 5, 2011
134904 www.eMarketer.com




MobunbHoe nocelweHue cantTos

MocelleHne ecommerce-canToB He OYEHb XapaKTepHo AnA
nonb3oBaTesieir «HacToALero» mobunbHoro MHTepHeTa

7

[Donsa noceTurenen cautos Kateropuu ToBapbl U YCAyruy,
B %% OT BCex noceTurenein poccMmcknx sebcamros
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MobunbHoe nocelweHue cantTos

MobunbHbi TPDadUK HA cauTaX UHTepHeT-MmarasnHoB:

> B cpeaHem 3% ayantopumn (Makcumym 5%)
> NOKa cnabo 3aBMCUT OT TOBApPHOWM KaTeropuu
» cnabo 3aBMUCUT OT HaIMUYMA U KavyecTBa MOBUAbHOM Bepcum

> KOHBepcHsa « MOBMNbHbBIX» NOCeLLEHUN B Pa3bl HUMXKe cpeaHen
— 3aKa3bl AeNalTCsa C KoOMMNbloTepa (MK ¢ NnnaHweTa)
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58%
pUTENNEPOB B
CLLUA nmetoTt
MOOUbHbIN
cauT, 50% -
XOTA Obl 0AHO
NpUAOXKeHNe

3auem 3TO HY}KHO?

Sporting & leisure goods
83%

Restaurants & fast food

67%

74%

35%
Clothing & department stores

67%
Consumer electronics
64%
Home, office, auto & pets
41%
59%
Grocery, pharmacy & convenience stores
38%
° eMarketer.
49% DIGITAL INTELLIGENCE

B Mobile site

l Mobile app



MobunbHble npunoKeHUA

KonnyectBo yCcTaHOBOK MOBUAbHbIX NPUAOXKEHUN (3a Bce
BpemMs) Ha 1-2 nopAagKa MeHblLle MecA4YHOM ayanToOpUmn camTa

KoamnyecTBo aKTUBHbIX MO/Ib30BaTeNEN
ecommerce-npmnomeHMf/’l eue meHbLuie

Koaunyecrtso yCTaHOBOK

(Android) fpumepei
100-500 TbIC. AHpekc.Mapkert
50-100 TbIc. AVITO, Biglion
10-50 ThiC. OZON.RU, M.Bugeo, MosoToK, DA

CkngkodoH, KynoHnatop, Llontumyc TA
insight




MobunbHble npunoKeHUA

NMoyemy He BOCTPeboBaHbLI?

» PbIHOK e-commerce B Poccuun pparmeHTMpOBaAH — HET
NOBUMBIX PErynapHO NCNONb3YEeMbIX MHTEPHET-Mara3nHoB

» [MoucK ToBapoB U MarasmMHoOB ¢ MOBUIbHOIO YCTPOKCTBA
HOCUT 0ObIYHO CMOHTaHHbIM XapaKTep — npoLle yepes
canT/nouck

» 10S n paxe cBsisKa iOS+Android oxBaTbiBatOT TO/IbKO YacTb
LeneBon ayautopmm — cmapTdoHbl obecneymnmBatoT NOKa
C/INLLKOM MaleHbKMUM OXBaT DA

TA
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MobunbHble npoaaku

EAMHMUDbI NPOUEHTOB B IyYLUem cayyae

» Anywayanyday — 7%
» MonoTok.py - ~3%

» O6blYHble MHTEPHET-MarasuHbl — meHee 1%
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«OdpdpnanHoBbLINY M-cOmmerce

M-commerce UHTepecHee He KaK NpoaonXKeHue
e-commerce, a KaK HoBbi daKTop obdaannHOBOU PO3HULLDI

» bonee 10% noKynaTtenew B cpegHecTaTU4E€CKOM MarasmHe —
nosb3oBaTenn mobunbHoro NHTepHeTa (@ B HEKOTOPbIX
>50%)

» CKaHMpoBaHUeE WTPUX-KOAOB, CPaBHEHME LEH, N3yYeHune
OT3bIBOB, MNOAYy4YeHUE AOMNOAHUTENbHOU MHPOPMALMU O
TOBape — MoKa 3K30TUKa B Poccumn. KntoueBoe C/1I0BO — «MOKa»

» Mpumep CLUA: 6onee 50% BnagensbLes cMapTHoHOB
MCNONb30BaNM ero B npouecce oddNaNH-WONUHTA, B T.u. 1A
CpaBHMBaAn LeHbl (comScore, 2011) S



Tunbl NPUAOXKEHUU ANA pUuTenna

UHPopMaLMOHHbIE

1.

3.
4.

Kakaa-nnbo nipopmaums o npoaykte (OT XapaKTEPUCTUK,
10 0630p0oB 1 0byyaoLWKMX MAaTEPUAJIOB U AAXKE MHCTPYKLUNN)
NHbopMaumsa No ToBapHOM KaTteropum (nomoulb B Bbibope
NPOAYKTa U3 CNUCKA)

Kakaa-nnbo nHpopmauma o npoaasLe

OT3bIBbl O NPOAYKTE

HaBuraumoHHble

1.

2.
3.
4.

HanTh mara3uH ¢ HyXXHbiM TOBapoMm (Mam cepsuc)

CpaBHUTb LEeHbl HA KOHKPETHbIN NPOAYKT

Hantn npoayKT (no BHewHemy Buay, wWtpmux nam QR-Koay

HanTn aHanoru npoaykTa (Hanpumep Apyroe nsgaHue TO?Q
e KHUru) insight



Tunbl NPUAOXKEHUU ANA pUuTenna

Nokynku

1. KynuTb NpOAYKT C AOCTaBKOW AOMOM

2. 3ape3epBMpPOBaTb NPOAYKT B Mara3nHe/Touke CaMoBbIBO3a

3. Kynutb/ckayaTb KyrnoH Ha CKUAKY A15 3TOro
npoaykTa/marasmHa

4. 3anoMHUTb MHPOPMaUMIO Ana byayLwen NOKynKu

CepBUCHO-CcOUMANIbHbIE

1.

3anoCcTUTb B COLMAJIbHYIO CETb BOMPOC UM MHPOPMALMIO O
ToBape/marasmnHe

3anocTUTb B COLMA/IbHYIO CeTb MHPOPMaLMIO/BNeYaT/ieHne o
COBEpPLUEHHOW NOKYMKe

3anocTUTb B COLMAJIbHYIO CETb MHDOPMALMIO O CBOEM ?ﬁ
HaxoXaeHunn B mara3smHe (check-in) insight



Usefulness of Mobile Information in Helping Them
Make In-Store Purchase Decisions According to US
Smartphone Users, June 2011

scale of 0-5*

Price comparison

Product ratings & reviews from other consumers

Product ratings & reviews from experts
3.80

Comparisons of the product to others like it

More product details

Instructions for use, installation or assembly
2.44

3.78

3.78

Video about the product

2.14
Social network feedback about product eMarketer.

1.95




32.5%

camera function

Informational

(product research)

utility

transactional {mm-m
{ Use a OR code to get product information
or @ better price

Post to a social network about a
) purchase exparience
social network Nl i sl

Mane of the above 43.9%

(Source: AskingCanadians™, Dec 2010, Based: Canadian Smariphone Owners, n=237)



LleHa U mobuAbHbIE TEXHOIOMUM:

Reasons for In-Store Purchase Abandonment Among USA Smartphone Users, 7/11

Found it online for a better price 52%

Found it at another store for a better price 51%

Saw a negative review about the item 34%
| bought a similar item instead 21%
It was not available in-store 17%
No longer needed the item 7%

None of the above | 1%
- % of Respondents




Share of U.S. Smariphone Owners Performing Acfiviies in Retail Store
Sowce: comdcone Mobil ens, 3 mon, avg ending Dec-2071, LS,
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MexXaHUKU NPUNoKeHNH!

[eo-npuBA3Ka

1. CroumocTb aocTtaBku Ao mecta (Crutchfield)
2. HanomwuHasnKa 3anT B marasmH

3. Tlounck baunxKanwero marasmHa

Augmented Reality

1. WHdopmaums o ToBape no dpoTtorpadum/wtpmuxkoay (Office
Depot, PacSun, Net-A-Porter )

2. Bo3moxHocTb npumepkn (H&M, Ice.com)

3. Bmnageo no ncnonb3oBaHMIO NPOAYKTA

A Hanpumep y ebay ecmeb rnipusnoxceHue Komopoe rpu

HaseodeHUU Ha 0OM MOKA3bisaem 4Ymo ecmb HA rpooaicy y DA

HUAbUOB 3moeo doma TIA
insight



MexXaHUKU NPUNoKeHNH!

®aH, BOB/1IeUCHMUE

1.
2.

3.
4.

Cny4yanHbie pekomeHaaumm npu tTpacke (Alibris, Tesco)
[TOCTOAHHbIE CMUCKM NOKYNOK, A0POPMMPOBbIBaEMbIE B
mara3uHe (Grocery 1Q)

Buwnucrbl, B TOM yncae n nybamyuble (santa Amazon)
HYeKMHbI NOKYNOK

NoKkynKa Hanpamyto

1.
2.
3.

KaTtanor marasmnHa 6e3 Bo3morXKHOCTK 3aKa3a (IKEA)

KaTtanor marasnHa ¢ BO3MOMKHOCTbIO 3aKa3a

KaTtanor mara3nHa ¢ BO3MOXXHOCTbIO 3aKa3a, MOUCK B
opdnamHoBom marasmHe (Victoria’s Secret)

KaTtanor mara3uHa ¢ HaBuraymem rno marasmHy ?ﬁ

M NOMOLLbIO B MOKYMKax B TOProBOM 3aJie insight



3auem 3TO HYXKHO?

Mobile Opportunities

B Very valuable B Somewhat valuable

Deeper customer engagement to build
loyalty through maobile channels

Identify innovative mobile use cases that no
one else is doing yet

Deeper customer engagement to drive sales
through personalized offers

Deeper insights into shopper behavior
through mobile site or app insights

Empower store employees through mobile
site or app access in stores

Mobile "save the sale" at the shelf

Stop the decline in store sales

Mobile in-store concierge to alleviate some
of the sales burden from store staff

Disrupt other retailers by providing a mobile

experience that encourages the use of my...

Discourage the use of price comparison by
offering another mobile option

N Not valuable

Source: RSR Research, September 2011



Percent of Smartphone Audience that Scanned a QR Code
Sowce: comScore Mobilens, 3 mon. avg. ending Dec-2017
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MHoro uccnepgosaHuii NPo m-commerce

RSR: Keeping Up with the Mobile Consumer

http://www.rsrresearch.com/2011/09/01/keeping-up-with-the-mobile-
consumer-2/

eMarketer Cashing In on Mobile Shopping

http://www.emarketer.com/blog/index.php/emarketer-webinar-
cashing-in-on-mobile-shopping/

2012 Mobile Future in Focus

http://www.comscore.com/Press_Events/Presentations_Whitepapers/2
012/2012 Mobile Future in Focus
- - - DA

TA

insight



Cnacubo 33 BHMUMaHue !

UccnepoBaTtenbckas komnaHua Data Insight

Hawa cneumanmsauma: nccrnegoBaHmsa pbiHKOB

e-commerce m UHTepHeT-peKJ/iambl

OcHoBaTenu
depop BupuH, bopnc OBYNHHUNKOB

a@datainsight.ru +7 495 5405906

www.facebook.com/Datalnsight Qﬁ

insight
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